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Our new visual identity for the PPT Group brings 
together the best characteristics and traits from  
each of our component brands, to create a family 
identity that reflects our common goals.

Explore  
our new  
visual  
identity
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Our vision for the Physical Properties Testers  
(PPT) Group is to create a forward thinking  
and modern brand, that will help us create  
a competitive edge within our marketplace.

01
Group 
overview

At the heart of our organisation's sales and 
marketing strategy lies the cornerstone of 
branding. Within a group of companies, it is 
imperative to craft a seamless brand experience. 
This not only allows us to leverage our diverse 
strengths but also enhances value for our 
customers, employees, and investors. It sets the 
stage for future growth.

Our brand book and updated collateral serve as 
the tools to bring cohesion to the entities within 
the Physical Properties Testers (PPT) Group. 
Through these resources, we present a unified 
front, highlighting our extensive proficiency in the 
design and manufacturer cutting-edge testing 
instrumentation and quality control technologies.

We encourage you to acquaint yourself with 
our brand guidelines and ensure their effective 
implementation.

As the PPT Group undergoes transformation, so 
does our brand. It is a convergence of distinct 
companies, forming a potent collective that 
epitomises our dedication to delivering testing 
solutions guaranteeing quality and reliability in 
materials, components, finished products, and 
packaging.

We firmly believe that our multifaceted offerings 
and expertise are the key drivers of our success.
 
PPT Group Marketing and Brand team
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Our new visual identity unites us. We are a family of 
brands and just as a family is made up of individuals,  
with their own characteristics and personality traits,  
we maintain some distinctive qualities from each  
brand while adopting a new group identify designed  
to complement and elevate each brand.

02
Logo 
overview
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TM

TM

PPT Logo landscape with exclusion zone

PPT Logo landscape

PPT Logo overview usage PPT Logo overview usage



1211

PPT Logo stacked with exclusion zone PPT logo centred

PPT Logo stacked version

PPT stacked logo usage PPT centre logo usage

lansmont.com

Product logos centred. 

lansmont.com

lansmont.com

lansmont.com

lansmont.com

lansmont.com

lansmont.comlansmont.comlansmont.com
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Core brand colours for the PPT Group use a classic  
black and white style that has longevity. The PPT  
’Graphite Black’ is the most widely used background  
or staging colour, providing vivid contrast with  
high quality product imagery and text layout. 
At group level a reserved palette of blues and greys  
can be used to complement brand spot colours.

03
Brand 
colours

PPT Graphite Black
C74 M66 Y58 Y59 
Color Two PANTONE 426C
Color Three  R74 G66 B58
Color Four  #2C2f34

PPT Blue
C79 M53 Y29 K13                                   
Color Two PANTONE 7699C
Color Three  R65 G101 B134
Color Four  #416586

PPT Teal
C42 M24 Y26 K44 
Color Two PANTONE 429C
Color Three  R158 G173 B178
Color Four  #9EADB2

PPT Grey
C22 Y15 M15 Y17 K1 
Color Two PANTONE Cool Grey 2c
Color Three  R207 G208 B207
Color Four  #D1D1CF

PPT Dark Grey
C47 Y31 Y27 K8
Color Two PANTONE 426C
Color Three  R74 G66 B58
Color Four  #8F9AA5
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PPT Graphite Black
C74 M66 Y58 Y59 
Color Two PANTONE 426C
Color Three  R74 G66 B58
Color Four  #2C2f34

James Heal Blue
C71 M12 Y0 K04 
Color Two PANTONE 298C
Color Three  R0 G174 B239
Color Four  #00AEEF

James Heal Grey
C28 Y13 Y19 K0
Color Two PANTONE 5527C
Color Three  R196 G208 B206
Color Four  #C4D0CE

Mecmesin Blue
C76 M40 Y0 K0 
Color Two PANTONE 660C
Color Three  R38 G138 B226
Color Four  #268AE2          

Mecmesin Yellow
C47 Y31 Y27 K8
Color Two PANTONE 426C
Color Three  R247 G171 B59
Color Four  #F7AB09

Aluuris Yellow
C0 M20 Y93 K0 
Color Two PANTONE 116C
Color Three  R255 G205 B5
Color Four  #9EADB2

Aluuris Grey
C19 M10 Y22 K1
Color Two PANTONE 5727C
Color Three  R215 G219 B205
Color Four  #D7DBCD

Lansmont Blue/Grey
C73 M39 Y09 K20 
Color Two PANTONE 5405C
Color Three  R78 G115 B138
Color Four #4E738A

Lansmont Orange
C0 Y100 Y60 K0
Color Two PANTONE 1505 C
Color Three  R255 G112 B0
Color Four  #F7931D

 
PPT ‘Graphite Black’ is our core colour across the brands.
Each brand has complementary primary and secondary 
spot colours - inherited or extended from previous 
guidelines. The spot colours have been tuned to work 
harmoniously when presented together.

PPT Colour overview usage PPT Colour overview usage
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Our typographic style for all of the PPT Group is clean  
and purposeful. DIN for headlines and structural heading 
helps us make clear impactful statements. Univers for 
all other body copy is easy to read in print and on screen. 
Their calm and distinctive style complement our brand 
tone of voice.

04
Typography
and icons Bold

Regular
Light
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PPT Brand typography PPT Brand typography

Aa
AaBbCcDdEeFfGg
HhIi0123456789+;%@*
AaBbCcDdEeFfGg
HhIi0123456789+;%@*

Light AaBbCcDdEeFfGgHhIiJjK LlMmNnOo
PpQqRrSsTtUuVvWwXxYyZz 0123456789 (&?!/,:;-_*”)

Regular

Light

Regular AaBbCcDdEeFfGgHhIiJjK LlMmNnOo
PpQqRrSsTtUuVvWwXxYyZz 0123456789 (&?!/,:;-_*”)

AaBbCcDdEeFfGgHhIiJjK LlMmNnOo
PpQqRrSsTtUuVvWwXxYyZz 0123456789 (&?!/,:;-_*”)

AaBbCcDdEeFfGgHhIiJjK LlMmNnOo
PpQqRrSsTtUuVvWwXxYyZz 0123456789 (&?!/,:;-_*”)

Bold. AaBbCcDdEeFfGgHhIiJjK LlMmNnOo
PpQqRrSsTtUuVvWwXxYyZz 0123456789 (&?!/,:;-_*”)

Bold AaBbCcDdEeFfGgHhIiJjK LlMmNnOo
PpQqRrSsTtUuVvWwXxYyZz 0123456789 (&?!/,:;-_*”)

Typography
DIN primary headline typeface weights

Typography
Univers body copy typeface weights
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Part of our new group visual identity is incorporating  
more people and application oriented photography.
Photography should feel natural and focus on people  
at work. There are multiple styles and techniques  
that you can get support and advice on from our  
Group Marketing team.

05
Brand 
imagery

PPT Brand imagery
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PPT Brand imagery PPT Brand imagery

A new colour-tuned particle waves brand element has been 
introduced for (sparing) use across the brands. For example, 
blue waves for James Heal or Mecmesin product promotion,  
yellow waves for Alluris.
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PPT Brand imagery products PPT Brand imagery products

James Heal product photography showcases the high 
standard of product design and new marketing collateral 
will be co-branded, eg James Heal / PPT Group.
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PPT Brand imagery products PPT Brand imagery products
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PPT Brand imagery products PPT Brand imagery products

Mecmesin’s new product strategy requires great  
imagery. As the examples show, the style and  
relationship between the collateral of the different  
brands is being brought much closer together.
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PPT Brand imagery products PPT Brand imagery products



3433

PPT Brand imagery products PPT Brand imagery products

Alluris' existing high quality photography and format of 
new collateral will also be consistent within the group 
brand, demonstrating how distinctive traits such as the 
yellow particle waves can be introduced.



3635

PPT Brand imagery products PPT Brand imagery products
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PPT Brand imagery products PPT Brand imagery products

Many Lansmont products are of such a large scale or 
impact that we want to convey this within our approach 
to imagery, supporting the real-world to lab-simulated 
dynamics data capture message.
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PPT Brand imagery products PPT Brand imagery products
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PPT Brand imagery products PPT Brand imagery products
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Vehicle 
signage
Our physical brand presence is just as 
important as our digital presence, so our 
service and calibration teams will use 
branded vehicles that clearly present our 
group/family status first (ie PPT Group)  
as well as our component brands.
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PPT Brand vehicle signage PPT Brand vehicle signage
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We have included some examples of branded apparel  
and corporate gifts, as a guide for general brand use  
and placement. Our logos are available to download from: 
pptgroup.com/brand

If you need support or advice on brand application,  
please contact the Group Marketing team.

07
Company 
merchandise
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PPT Company merchandise PPT Company merchendise

Mens polo shirt white

Black group jacket Baseball Cap with PPT blue

Mens polo shirt white

Womens polo shirt white

Womens polo shirt white

Mens polo shirt white

Black group jacket Baseball Cap with PPT blue

Mens polo shirt white

Womens polo shirt white

Womens polo shirt white

Mens polo shirt white

Black group jacket Baseball Cap with PPT blue

Mens polo shirt white

Womens polo shirt white

Womens polo shirt white

PPT branded jacket/fleece

PPT branded mens poloshirt

PPT branded womens poloshirt
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PPT Company merchandise PPT Company merchandise

PPT gift bag PPT water bottle

PPT coffee mug

PPT notepad and pen

PPT baseball caps

Mens polo shirt white

Black group jacket Baseball Cap with PPT blue

Mens polo shirt white

Womens polo shirt white

Womens polo shirt white

PPT memory sticks
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Our group stationery is a contemporary template  
that complements each of the brands.

08
PPT Group 
stationery

PPT Group, Newton House, Spring Copse Business Park
Slinfold, West Sussex, RH13 0SZ UK

t: +44 (0)1403 799979  m: +44 (0)7730 199054 
e: jenny.montgomery@pptgroup.com  w: pptgroup.com

Jenny Montgomery 
Group Marketing Manager

PPT Group UK Limited, Richmond Works, 

Halifax, HX3 6EP United Kingdom

t: +44 (0)1422 366355  f: +44 (0)1422 352440 

e: info@pptgroup.com  w: www.pptgroup.com

PPT Group UK Limited is registered in England and  Wales 
Company registration number 414668

With Compliments

PPT Group UK Limited, Richmond Works, 

Halifax, HX3 6EP United Kingdom

t: +44 (0)1422 366355  f: +44 (0)1422 352440 

e: info@pptgroup.com  w: www.pptgroup.com
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Our social media presence and campaigns will continue 
to evolve and align with our brand guidelines. 
The following examples demonstrate the use of people, 
product and application imagery we are striving for.

09
Social 
media
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PPT Social media PPT Social media
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PPT Social media PPT Social media


